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Former O’s exec Brightman
forms sports marketing unit
Business will be part of wife’s Bel Air PR firm

REDFFREY SHAMNOM | CONTRISLTOR

Former Orioles executive T.). Brightman,
whe was ousted fromhisjobas directorofad-
E M‘Il-unhdﬁm.hu'ﬂ-bdpﬁ-
= lic relations firm A Bright Idea LLC as the
head of its new sports marketing division.
The catch? Brightman with
his tougghest boss, A Bright Idea President
also his wifie.

: 2 Anita Brightman,
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an,” quipped T)J. Brightman, who

in the Orioles front office for 19
maonths “1r's a litte different.”

just as tough”
Started i 1996 and based in Bel Air, A
Bright Idea has grown from a tiny consult-
business to a major strategic communi-
Iﬁmuim i and
retail advertising and public relations. The
company serves a diverse clientele ranging
from the UL5, Army’s chemical weapons
disposal to Aberdeen Proving
Ground Credit Union to Mount

region.
 Under Brightman's guidance A Bright
Idca alrcady signed two major sports mar-
* keting clients. Locally, the will ex-
clusively sell advertisements for the 2006
Preakness Stakes for the Maryland Jockey
Club. The deal includes naming rights to
ﬁ:-lhﬁl:_ﬂ:‘_lﬂﬂtmudmﬂumﬂ,n !
celebration

[with A Bright . and Anita and | would
Both continue to build the business togeth-
er,” Brightman said. _



